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The Objective

To collect a number of new leads to add to the

existing email list

To promote the NZ Tiny House Expo, drive new

traffic to the website and eventually convert it

into ticket sales in the month leading to the

event on 25 and 26 March 2022.

The NZ Tiny House Expo, a unique two-day event

that helps the community to discover, learn,

celebrate and shape the growing tiny house and

alternative living movement in New Zealand, came to

us in January 2022 with two goals:
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How we helped NZ Tiny House Expo to grow their mailing list and increase the

exposure of their event to generate more ticket sales in the two months leading to the

date of the Expo at Auckland ASB Showground on 25 and 26 March 2022.

New leads generated: 740

Purchases attributed to our Facebook and Instagram ads: 355

Return On Ad Spend: over 10x

Client Industry: Event Planner
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The Strategy

 a cold interest-based audience targeting people

in specific areas of New Zealand

a warm audience based on people already

engaged with the NZ Tiny House Expo

a cold interest-based audience targeting people

in specific areas of New Zealand

a warm audience based on people already

engaged with the NZ Tiny House Expo.

We thoroughly researched our client’s market and

service and analysed the data from last year's

campaigns managed by a different company, to

determine how we could improve the results to

maximise the ad spend.

1) For the lead generation campaign, we set up and

managed a conversion campaign optimised for

leads. We promoted a ticket competition entry

offering 10x double passes to the Tiny House Expo. 

For this campaign, we created two audiences to

target:

2) For the event and ticket sale promotion, we set up

and managed two conversion campaigns

optimised for purchases. One campaign targeted a

cold audience, and one campaign targeted a warm

audience.

For the cold audience conversion campaign, we

created:

For the warm audience conversion campaign, we

created:
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Ad spend: $295.14

Impressions: 49,728

New Leads from Competition Entries: 740*

CPL (Cost per Lead): $0.39 very low!

We had one video ad and one static image ad running. The

image ad outperformed the video ad.
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Conversion Campaign Optimised for Leads

(24 Jan - 10 Mar 2022)

The Results

*The results from Facebook tracking may not include conversions from people who have

opted out of tracking on iOS14 or later devices.

Facebook only tracked 619 entries. We were able to gather all entries from our client's

contact list.
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The results for these two campaigns were excellent!

Ad spend: $1,181

Impressions: 146,688

CTR (Click Through Rate): 10.71%, which is huge!

(According to WordStream, the average CTR for Facebook

ads across all industries is 0.90%. This indicates that we

reached a highly interested audience)

Landing Page Views: 2,271 

Total Purchases Attributed to the Ads: 355 

CPA (Cost per Acquisition - how much each purchase cost):

$3.33

Total Revenue Attributed to the Ads: $12,527

ROAS (Return on Ad Spend): 10.60, which means for every

dollar spent, we got $10.60 back!

We had one video ad and one static image ad running. The

image ad outperformed the video ad.

Conversion Campaigns Optimised for

Purchases (23 Feb - 25 Mar 2022)



"We are NZ Tiny House Expo – We reached out to Arona Consulting because we

needed help with social media advertising for our Expo. 

Our goal was to raise awareness about the event and get people to buy tickets. The

onboarding process was really quick, simple and straightforward.

We had a 138% increase in ticket sales compared to our last expo in 2020.

I am very happy with the results and will be using them in the future.

I highly recommend Arona Consulting, especially if you want to outsource marketing

and know it’s in great hands!"

- Sharla May, Founder & Director, NZ Tiny House Expo
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Client Feedback
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*These results from Facebook tracking may not include conversions from people who

have opted out of tracking on iOS14 or later devices and from people who have

converted after 7 days of clicking on the ads.  

https://www.tinyhouseexpo.co.nz/

